Australia CAN

Lives
enriched by
companion
animals







CAN represents over
2/3rds of Australian
households that own over

Millio (More pets than
N people)

pets in this country (62%)

Australia enjoys the highest pet
_ownership per capita in the
frorld




CAN is Australia’s onIy
National Peak Body
representing Companlon" "
Animals and the mdustrym
that works with them. ,,,g L
CAN is made up of six F
organisations across
States of Australia eac
committed to make th
world a better place fo
pets and their owners.



Our members
provide rescue,
shelter, rehoming,
foster care, healt
care and
enrichment services
to more than

50,000

animals every
year




We use our national

voice to lobby govern 2
for legislation and polic \\;: ;\ |
which will | |mprove % |
for animals.

We share knowledge
and rally support to
develop and promote
programs that deli :
high welfare standarc
for in particular,
companion animals.



Companion Animal Netw ‘
Australia embraces : and L YW YTy, A PN
promotes the mternatlonal

Human Rights Charter [IHRC] glo:;;f;g;/ghiom//
which implicitly condones " Wi 0r0grams

and supports the human— | '
animal bond. #7711/ IS
For most Australlans/ e
companion animals are
essential for V\}ellbem/g
psychologically, splrlftuall ‘
and frequent/y phys;cally
well.




Our members are the

Animal Welfare League of South Australia

Animal Welfare

Animal Welfare League of Queensland League Qld i Y
. : . : Smith

Lort Smith in Victoria Animal
ospital

SYDNEY

Sydney Dogs & Cats Home ol
Dogs Homes' of Tasmania
and SAFE Inc. in Western

Australia




The money we
recelive from our
corporate and
public donors
goes towards
funding our
members’ work.







Benefits of supporting CANA

Enjoy greater staff engagement, retention,
productivity, reputation and social impact.
Employees give in a smarter tax—effective way
and build a sense of pride in their employer.

A dedicated contact person to liaise with your
organisation to drive awareness about
vulnerable companion animals.

Material for newsletters, social media channels
and website, use of the CANA logo.
Recognition in communication channels such
as the CANA website, E News and social media
platforms.

Monthly updates and reporting on the impact
your organisation is having on the programs.

Staff engagement

Participate in a specific campaign or project

« Staff can participates in projects nationally or at
state

based centres utilising their specialised skills to
assist in the

development of the programs

Volunteer at shelters

 Volunteering to help shelter animals by spending
time with them or carrying out essential behind-
the-scenes work.

Workplace Fundraising

 Holding fundraising events such as morning teas
or lunches where staff are informed of the benefits
of supporting CANA through donations and linking
it with engagement with the workplace giving
program.
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Thanks to our partners support
we have been able to....

- Assist in sourcing new permanent homes for
all healthy animals who come into the care of
our state partners

-Assist in sourcing temporary foster homes for
animals who may be injured or traumatised and
need extra nurturing

-Devise and promote pro?rams to share knowledge
and develop guidelines for best practice rehoming
and foster care initiatives

-Stem the tide of unwanted animals by providing de-sexing
and microchipping for vulnerable animals in disadvantaged
communities



Thanks to our partners support
we have been able to....

-Protect the bond between older people and their pets by
oroviding resources, and practical assistance for residents and
nets In aged care settings

-Create the resource for the aged care sector and older pet owners

-Develop education packages for schools to build skills in
connection and caring

-Support renters with pets

-Provide healthcare support for vunerable animals

-Support owners who cannot afford healthcare for their animals
-Be the voice of the companion animal welfare in lobbying

AN\’arnmaoant
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