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Groundbreaking new research from The Australian Charities Fund 
and the Centre for Social Impact reveals (believed to be for the first 
time) clear evidence that people involved with workplace giving are 
more engaged and motivated towards their employer.

Over 4,000 people from some of Australia's biggest employers -
including Westpac, Telstra, Foxtel, CSL, JB Hi-Fi,  BP Australia, 
Diageo and more - were part of the survey.  This included extensive 
face to face interviews with numerous chief executives and other 
senior executives.

Groundbreaking new research being released today (Wednesday June 
26th) from The Australian Charities Fund and the Centre for Social Impact 
reveals clear evidence (believed to be for the first time) that people who 
are involved in workplace giving programs are much more engaged and 
motivated towards their employer than those that aren't.

A huge sample size of people from many of Australia's biggest employers 
took part in the survey.

Over 4,100 employees were part of the research and there were over 40 
face to face interviews with chief executives and other senior personnel 
from a wide range of employers - large and small, government and private 
sector.  Large private sector employers in the survey included Westpac, 
Telstra, Microsoft, Australian Securities and Investments Commission, 
Amalgamated Holdings, BP Australia, Collins Foods, PwC, JB Hi-Fi and 
many more.

The Australian Charities Fund CEO, Edward Kerr, says the new, extensive 
report gives clear proof of the correlation between workplace giving 
employees and employees who have higher motivational levels and pride 
in their employer than those who are not donors.
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He says the research is substantiated proof that workplace givers have 
higher levels of employee engagement, which many studies have shown 
enhances organisational outcomes.  CEOs who took part in the survey 
highlighted employee engagement as their top objective for workplace 
giving.

Edward Kerr says Australia is waking up to the power of workplace giving. 
Workplace giving - where employees give money or time to a charity 
through their workplace - is still in its infancy in Australia.  .  Since 2002, 
almost $100 million has been donated to charities through Workplace 
Giving programs supported by The Australian Charities Fund.

The Australian Charities Fund is calling for all employers across Australia 
to get involved in workplace giving, highlighting that it's a highly effective 
way to drive employee engagement, improve organisational performance 
and make a difference in the community.  To get more information, just 
visit www.australiancharitiesfund.org.au

Responding to 6 key questions, employees who were involved in 
workplace giving programs constantly came out on top as being the most 
proud of their employer. 

The 31 page report "Engagement - Recognising the Value of 
Workplace Giving" was coordinated by Margaret Smith - who is the 
General Manager at The Australian Charities Fund.

Margaret Smith said, "Over 3,000 Australian employers enable workplace 
giving, reaching around 3 million employees.  However, there is still a long 
way to go with only 5% of those employees actively involved.  The report 
shows 95% of respondents are keen to be involved. Furthermore, there 
are another 8 million employees who do not yet have access to workplace 
giving with their employer.  Despite this, workplace giving is growing at a 
phenomenal rate averaging 24% a year over the past two years."

"In the 2012 financial year alone, $56 million was given by 133,000 
generous Australians and their employers through their payrolls."

Edward Kerr said, "Some employers have asked 'Does workplace giving 
make sense for my organisation?'.  This research shows the direct 
correlation between people involved in workplace giving and highly 
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engaged employees.  The research shows people who do the giving are 
simply more engaged, more motivated and prouder of their employer."

"It clearly makes good business sense to encourage employees to give
through their workplace. Workplace givers are more engaged and that 
leads to better organisational outcomes.  The research also shows 
workplace givers are twice as generous to charity as people who aren't 
involved in workplace giving programs.  This creates more new money for 
charity."

Dr. Andrew Young - the Chief Executive Officer of the Centre for Social 
Impact - said, "Unquestionably this is groundbreaking research.  We hope 
the findings stimulate debate about recognising the clear value of 
workplace giving in the context of improving organisational outcomes."

Edward Kerr said, "The engagement of employees is a critical topic for
employers.  Workplace giving programs are a 'must-have' if you want to 
engage and keep employees and deliver better results."

81% of those surveyed said their total giving overall had increased 
because of being part of a workplace giving program.  34% of the people 
in the survey took part in their employer's workplace giving program.  61% 
of those surveyed said they were 'interested' in getting involved in 
workplace giving.  Just 5% said they had no interest.

The research found the 'interested' respondents had more positive 
perceptions towards their employer than those with no interest in giving.

A major 2008 study by the Kenexa Research Institute found employers 
with highly engaged employees, deliver 7 times greater 5 year total 
shareholder returns than organisations with low employee engagement.

Edward Kerr added, "It is obvious the potential is massive.  If the number 
of Australians giving in the workplace rose to 1 million and they donated 
$5 a week, that would generate over $250 million per year for charities in 
the community sector."

"Workplace giving gives employees more meaning in their work.  They are 
more willing to give effort to help employers succeed."
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"When we asked 'It is important for me to work for an organisation highly 
involved with the community', workplace givers scored higher than anyone 
else.  The same happened when we asked about 'My organisation's 
community engagement program enhances its image and reputation.'  
What this means is workers care about employers who get involved in the 
community."

"The same was true when the question was asked 'How proud am I of my 
organisation's community engagement program' and 'My organisation's 
community engagement program enhances employee motivation'.  Every 
time workplace givers came in with the highest scores and each time the 
lowest score was those not interested in giving."

"At a time when loyalty is a big issue for employers this shows that a 
massive number of people want to give through their workplace... and that 
they feel better as a result."

Media enquiries to Ross Woodward on 03 9769 6488 or 0409 420 112
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EXTRA INFORMATION FOR MEDIA

About the research

Employers who took part are from the public and private sector and 
include: Accenture, Ageing, Disability and Home Care (Department of 
Human Services, NSW), Collins Food Limited, JB Hi-FI, Medibank, 
Microsoft, Foxtel, PwC, Stockland, Telstra, Westpac.

4,100 employees from over 30 employers took part in the survey. 
Qualitative interviews were conducted with 43 Business leaders (15 CEOs 
and 27 Program Managers of employers with a workplace giving program 
in place.)

About workplace giving

Workplace giving is the contribution of money (pre-tax payroll donations, 
employer matching donations, workplace fundraising, employer grants), 
time, skills and in-kind support by an employer and its employees. 
Employers may choose to offer one, some or all program components. 

In FY2012, $43M was donated in pre-tax payroll giving contributions, with 
133,000 Australians giving through payroll deductions and a further $13M 
was donated through employer matching. The value of workplace giving is 
substantially more when grants, fundraising, volunteering and other in-kind 
support is taken into account. Whilst 76% of Australians give money to 
charity, there is huge untapped potential in the workplace giving space, 
with workplace givers being twice as generous as non-workplace giving 
donors. 

About The Australian Charities Fund

In 2002, The Australian Charities Fund (ACF) championed an initiative that 
led to the Australian Taxation Office (ATO) modifying its tax system to 
allow pre-tax payroll giving.
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Their mission is to facilitate engaged employee giving by connecting 
employers and community organisations by providing advice, capacity 
building, facilitation and leadership. Almost $100M has been donated to 
charities through Workplace Giving programs supported by the ACF.


